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A Ask questions any time via the chat window

A Audio by phone: 866 -740-1260
Access code: 5437600

A ReadyTalk Help : 800 -843-9166

A We love feedback!  Survey as you log out.

A Slides will be sent out after the presentation
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Before we starté

What makes online fundraising unique?
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EMAIL MARKETING
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How Is Emalil Marketing Different?

A Timeliness
T 1-hourtol -week lead time

A Shallow Message Depth
I 3to 5 paragraphs

A Multimedia
T Video & Audio

A Response Window
I 97% of responses within 72 hours

A Marginal Cost

I Near zero additional cost to send to one more person

A Share - ability

I Forward to a Friend
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Email Marketing Features

Feature

Timeliness

Reduced Message Length
Multimedia

Shorter Response Window
Lower Marginal Cost

Increased Sharability
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Description

1-hourto 1 -week preparation time

2 to 5 paragraphs

Video and Audio

97% of responses in 72 hours

Near -zero additional cost to send to one

more recipient

Forward to a Friend; Forward
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So whaté those all soun
what makes them truly valuable?
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Online Fundraising Benefits

Feature Description Benefit

Timeliness 1-hour to 1 -week Respond to issues in real time;
Jere e leverage awareness & urgency

Message Depth 3-5 paragraphs Reduced preparation  time & cost;
Less time commitment for recipient

Multimedia Audio, video More natural medium for recipient;
Richer message

Response Window 97% responses Faster testing turnaround;
within 72 hours More frequent contact

Marginal Cost ~3$0 to send an Larger lists less costly to email;

eme_li! to one Increase net income
additional person

Sharability Forward to a friend Wider distribution:
Higher conversion
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OK T makes sense.

Give me an idea of how email and direct

mail could work together to improve
results?
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Case Study: Large Advocacy Organization

Email Stream Database Website

. D
Petition { Sign the

Advocates Petition

eNewsletter
w/ Issue

DM
Petition + Online Petition
Signers

Appeal Appeal #1 !

>
—

Online i Petition Signer
Appeal #2 ' Not Give #1

v
Petition Signer

Donors
(This Effort)
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Summary of Best Practices

A Synchronized delivery
A Coordinated copy and creative

A Segmentation & Targeting

A Calls-to -action appropriate to channel

A Thank you in email with results & impact

A Matching internal ad on website homepage
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Case Study: Friends for Peace Campaign

An online campaign to show the faces and commitment of the pro-peace
majority in a nonpartisan public witness to end the war in Irag. More about

Friends ISl | =it

Join 744 friends for peace.

" Upload your photo

(Don't have a sign? Make vour own sign.)

g\ | Share &
share alike

Friends for Peace is a
project of the American
Friends Service
Committee. You can help
our work for peace with a
tax-deductible gift.

Ask your friends and
family to join Friends for
Peace by sending an email
photo postcard.

Send an e-card
Donate now

Browse more photos »

From the blog...

4th of July for Peace
June 29 - As you may have noticed, we have almost
reached 1,000 Friends for Peace... Read full post

Thanks Anne
june 15 - | want to publicly thank to Anne in AFSC's NYC

— = O smdoaeg O™ Stz www.friendsforpeace.org

Denver, CO

See more campaign updates »

Home | AboutUs | Contact Us | Help | Privacy Policy | User Agreement | Campaign Updates | RSS | Moderator Login
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Friends for Peace Campaign

A Obijectives
I List building, donor cultivation & activation
I Be positive, not negative
I Connect supporters to one another and to AFSC

A Channels

I Online: Email, search engine ads, banner ads
I Offline: Print ads, direct mail
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Friends for Peace Campaign

A Direct Mall

I Friends for Peace Sign: Folded over as envelope
I Letter: Your support for peace  and the work of AFSC

A Results
fMost successful package inyears 0

I Jan 07: 100K pieces -May 07: 200K
A Response Rate: 1.6% Response Rate:1.5%

I Mar 07: 200K pieces
A Response Rate: 1.3%
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Friends for Peace Campaign

A Print Magazine

i Winter edition included a pull -out of
the A Fr i ®mmREeaceo sign

' Featured pictures & testimonials
uploaded to the site

" Included a link to the web site
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Friends for Peace Campaign

A Website
I Rotating photo display (  Flickr mashup )
I Upload your photo
" Photo Browser
- Map of Supporters (Google Maps mashup )

" Print your own sign
- Donate Now

|
|
|
I Blog
1
|
i Send an eCard
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Friends for Peace Campaign

An online campaign to show the faces and commitment of the pro-peace I 0 ad
majority in a nonpartisan public witness to end the war in Iraq. More about
- r eace Eriends for Peace p
riends RCld: '
Join 744 friends for peace.

< Photo
~

(Don't have a sign? Make your own sign.)

American Friends
Service Committee 2\ | Share &
share alike
Friends for Peace is a

project of the American

Friends Service family to join Friends for
Committee. You can help peace py sending an email

our work for peace witha oo posreard,
tax-deductible gift.
Send an e-card

Donate now
<
Browse more DhOtOS » ™~
From the blog... \
4th of July for Peace —
June 29 - As you may have noticed, we have almost
reached 1,000 Friends for Peace... Read full post O g

Ask your friends and

Thanks Anne
| want to publicly thank to Anne in AFSC's NYC
.. Read full post
' Llike this one! [ send to a friend

Benter, CO See more campaign updates »

Home | AboutUs | ContactUs | Help | Privacy Policy | User Agreement | Campaign Updates | RSS | Moderator Login
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Friends for Peace Campaign

Map of Supporters
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