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ÅAsk questions any time via the chat window

ÅAudio by phone: 866 -740 -1260
Access code: 5437600

ÅReadyTalk Help : 800 -843 -9166

ÅWe love feedback!  Survey as you log out.

ÅSlides will be sent out after the presentation
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EMAIL MARKETING



How Is Email Marketing Different?

ÅTimeliness
ï 1-hour to 1 -week lead time

ÅShallow Message Depth
ï 3 to 5 paragraphs

ÅMultimedia
ï Video & Audio

ÅResponse Window
ï 97% of responses within 72 hours

ÅMarginal Cost
ï Near zero additional cost to send to one more person

ÅShare -ability
ï Forward to a Friend
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Email Marketing Features

Feature Description

Timeliness 1-hour to 1 -week preparation time

Reduced Message Length 2 to 5 paragraphs

Multimedia Video and Audio

Shorter Response Window 97% of responses in 72 hours

Lower Marginal Cost Near -zero additional cost to send to one 
more recipient

Increased Sharability Forward to a Friend; Forward
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So whaté those all sound interesting but 
what makes them truly valuable?
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Online Fundraising Benefits

Feature Description Benefit

Timeliness 1-hour  to 1 -week 
lead time

Respond to issues in real time; 
leverage awareness & urgency

Message Depth 3-5 paragraphs Reduced preparation time & cost;
Less time commitment for recipient

Multimedia Audio, video More natural medium for recipient; 
Richer message

Response Window 97% responses 
within 72 hours

Faster testing turnaround;
More frequent contact

Marginal Cost ~$0 to send an 
email to one 
additional person

Larger lists less costly to email;
Increase net income

Sharability Forward to a friend Wider distribution;
Higher conversion 
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OK ïmakes sense.  

Give me an idea of how email and direct 
mail could work together to improve 
results?
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Case Study: Large Advocacy Organization
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Summary of Best Practices

ÅSynchronized delivery

ÅCoordinated copy and creative 

ÅSegmentation & Targeting

ÅCalls - to -action appropriate to channel

ÅThank you in email with results & impact

ÅMatching internal ad on website homepage
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Case Study: Friends for Peace Campaign

www.friendsforpeace.org
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Friends for Peace Campaign

ÅObjectives 

ïList building, donor cultivation & activation

ïBe positive, not negative 

ïConnect supporters to one another and to AFSC

ÅChannels

ïOnline: Email, search engine ads, banner ads 

ïOffline: Print ads, direct mail 
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Friends for Peace Campaign

ÅDirect Mail

ïFriends for Peace Sign: Folded over as envelope

ïLetter: Your support for peace and the work of AFSC

ÅResults

ñMost successful package in years ò

ïJan 07: 100K pieces -May 07: 200K

ÅResponse Rate: 1.6% Response Rate:1.5%

ïMar 07: 200K pieces

ÅResponse Rate: 1.3%
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Friends for Peace Campaign

ÅPrint Magazine

ïWinter edition included a pull -out of 
the ñFriend for Peaceò sign

ïFeatured pictures & testimonials 
uploaded to the site

ïIncluded a link to the web site
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Friends for Peace Campaign

ÅWebsite

ïRotating photo display ( Flickr mashup )

ïUpload your photo

ïPhoto Browser

ïMap of Supporters (Google Maps mashup )

ïBlog

ïPrint your own sign

ïDonate Now

ïSend an eCard
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Friends for Peace Campaign

Flickr
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Friends for Peace Campaign

Map of Supporters
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